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Dear Business and Community Leaders, 

I am pleased to present the Regional Business Plan for Economic Development in the Tampa Bay Region 

ς Executive Summary. Following a year of in-ŘŜǇǘƘ ǊŜǎŜŀǊŎƘ ǘƻ ŘŜǘŜǊƳƛƴŜ ǿƘŜǊŜ ¢ŀƳǇŀ .ŀȅΩǎ ŦǳǘǳǊŜ 

jobs will come from, the Tampa Bay Partnership and Tampa Bay Regional Planning Council announced 

the completion of the research phase for the Regional Business Plan this month. 

The goal of the Tampa Bay Regional Business Plan is to create community awareness and understanding 

ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ŎƻƭƭŜŎǘƛǾŜ ǎǘǊŜƴƎǘƘǎ ŀƴŘ ŘŜǾŜƭƻǇ ŀ ǎƘŀǊŜŘ ǊŜƎƛƻƴŀƭ ŀŎǘƛƻƴ Ǉƭŀƴ ǘƻ ƎǊƻǿ ƘƛƎƘ-potential 

industry sectors, as well as put the educational and policy infrastructure in place to support them. You 

can read the full report at www.TampaBay.org/RegionalBusinessPlan. 

The research, which was supported by a broad coalition of regional partners, focused on ascertaining 

¢ŀƳǇŀ .ŀȅΩǎ ŦǳǘǳǊŜ ǾŀƭǳŜ-added industries and appropriate workforce skills necessary to sustain these 

industries. {wL LƴǘŜǊƴŀǘƛƻƴŀƭΩǎ /ŜƴǘŜǊ ŦƻǊ {ŎƛŜƴŎŜΣ ¢ŜŎƘƴƻƭƻƎȅ, and Economic Development conducted 

the research.  

During the recent nationwide recession, Tampa Bay has struggled with record high unemployment. We 

can no longer afford to recruit businesses in a fragmented fashion, but must work together to pool 

resources and jointly target and grow the industries and workforce of the future. The Tampa Bay 

Regional .ǳǎƛƴŜǎǎ tƭŀƴ ƛǎ ŀƴ ŜŦŦƻǊǘ ǘƻ άŎƻƴƴŜŎǘ ǘƘŜ Řƻǘǎέ of local, regional, and statewide strategies that 

our communities have done, or are doing, to identify and pursue high-opportunity, growing industry 

sectors. 

We hope you will join us in the next phase ς Implementation. Involvement and participation from 

community and business leaders, like yourself, are critical to the success of this project and the success 

of the Tampa Bay region. To learn more about how you can participate in this next phase, please contact 

Jennifer Taylor, Vice-President Business Development, Tampa Bay Partnership, at (813) 872-2809 or 

jtaylor@tampabay.org. 

Sincerely, 

 

Vincent Dolan, President & CEO, Progress Energy 

Chair, Tampa Bay Partnership Regional Business Plan 
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A REGIONAL BUSINESS PLAN FOR ECONOMIC DEVELOPMENT IN THE 
TAMPA BAY REGION 

The Tampa Bay region (comprised of Citrus, Hernando, Hillsborough, Manatee, Pasco, Pinellas, 

Polk, and Sarasota Counties) has embarked upon a major effort to build understanding of 

regional economic strengths and opportunities and to craft an ambitious ς yet implementable ς 

plan that will lead to job creation and greater economic resiliency through diversification.  

Under the auspices of the Tampa Bay Regional Planning Council and the Tampa Bay Partnership, 

the region contracted with SRI International to conduct a series of analyses related to the 

regional economy and workforce, and to prepare an actionable strategy for developing its target 

industry sectors and workforce, and for promoting overall economic growth and diversification.  

The Tampa Bay regioƴΩǎ comprehensive, three-year regional business plan contains three 

components and sixteen initiatives, as depicted below: 

Foundational Initiatives. Three 

initiatives that address the Tampa 

.ŀȅ ǊŜƎƛƻƴΩǎ ƻǾŜǊŀƭƭ ŦƻǳƴŘŀǘƛƻƴǎ 

for economic growth and 

diversification. 

Workforce Initiatives. Three 

initiatives that support improved 

workforce availability and skills 

for building the target sectors and 

promoting overall economic 

growth. 

Target Sector Initiatives. Ten initiatives that address needs specific to the reƎƛƻƴΩǎ ŦƻǳǊ ǘŀǊƎŜǘ 

sectors, namely: Applied Medicine & Human Performance; High-Tech Electronics & Instruments; 

Business, Financial, & Data Services, and Marine & Environmental Activities. 

 

  

3 Foundational Initiatives 3 Workforce Initiatives

10 Target Sector Initiatives

A Regional Business Plan for Economic 
Development in the Tampa Bay Region

Applied Medicine & Human Performance

High-Tech Electronics & Instruments

Business, Financial, & Data Services

Marine & Environmental Activities
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FOUNDATIONAL INITIATIVES 

Foundational initiatives address weaknesǎŜǎ ƛƴ ǘƘŜ ǊŜƎƛƻƴΩǎ ōǊƻŀŘŜǊ ŦƻǳƴŘŀǘƛƻƴǎ ŦƻǊ ŜŎƻƴƻƳƛŎ ƎǊƻǿǘƘ 

ŀƴŘ ŘƛǾŜǊǎƛŦƛŎŀǘƛƻƴΦ Lƴ ǘƘŜ ¢ŀƳǇŀ .ŀȅ ǊŜƎƛƻƴΣ ǎǘŀƪŜƘƻƭŘŜǊǎ ŘŜǎŎǊƛōŜ ǘƘǊŜŜ ƳŀƧƻǊ άŎǊŀŎƪǎέ ƛƴ ǘƘŜ ǊŜƎƛƻƴΩǎ 

economic foundations: 

Â The tǊŀŘƛǘƛƻƴŀƭ ǊŜƭƛŀƴŎŜ ƻƴ άǇƭŀŎŜέ ŀǎ ǘƘŜ ŘŜŦƛƴƛƴƎ ŀǘǘǊƛōǳǘŜ ǳǎŜŘ ƛƴ regional promotion and the 

accompanying ƭŀŎƪ ƻŦ ŎƭŀǊƛǘȅ ŀōƻǳǘ ŀ ŎƻƘŜǎƛǾŜΣ ŦƻǊǿŀǊŘπƭƻƻƪƛƴƎ ǊŜƎƛƻƴŀƭ ƛŘŜƴǘƛǘȅΦ 

Â ¢ƘŜ ŦǊŀƎƳŜƴǘŀǘƛƻƴ ŀƴŘ ƎŀǇǎ ǿƛǘƘƛƴ ǘƘŜ ǊŜƎƛƻƴΩǎ ƛƴƴƻǾŀǘƛƻƴ ŀƴŘ ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇ ǎȅǎǘŜƳΦ 

Â The tendency to look outward for business expansion (i.e., recruitment to the region), rather than 

nurturing and growing businesses with existing footholds in the region. 

INITIATIVE #1: DEVELOP AND PROMOTE A RENEWED IDENTITY FOR THE TAMPA BAY REGION AS AN INNOVATIVE, 
INTEGRATED REGIONAL ECONOMY 

Most competitive regions around the country are 
ŦƛƴŘƛƴƎ ǘƘŀǘ ōǳƛƭŘƛƴƎ ŀƴŘ ǇǊƻƳƻǘƛƴƎ ŀ ōǊƻŀŘπōŀǎŜŘ 
regional identity (rather than promoting individual 
communities or counties) is a more effective approach 
for attracting investor attention and building sustained 
advantage in tƻŘŀȅΩǎ ƛƴŎǊŜŀǎƛƴƎƭȅ ŎƻƳǇŜǘƛǘƛǾŜ ŜŎƻƴƻƳƛŎ 
landscape. This initiative will continue and deepen 
unified marketing and promotion activities by the 
ǊŜƎƛƻƴΩǎ Ƴŀƴȅ ǎǘŀƪŜƘƻƭŘŜǊǎΣ ǘƻ ŎƻƴǾŜȅ ǘƘŜ ¢ŀƳǇŀ .ŀȅ 
ǊŜƎƛƻƴ ŀǎ ŀ ǿŜƭƭπǊƻǳƴŘŜŘΣ ŘƛǾŜǊǎƛŦƛŜŘΣ ŀƴŘ ƛƴƴƻǾŀǘƛǾŜ 
place to live and do business. 

Activities: 

1) Conduct an inventory and GIS mapping of the 
ǊŜƎƛƻƴΩǎ ƪŜȅ target sector assets; create a database 
for use as marketing collateral. 

2) Develop marketing messages that capture unique 
regional assets and identity in the four target 
sectors. Design a region-wide external marketing 
plan for promoting the target sectors. 

3) Prepare and implement a regional legislative 
agenda and communications strategy focusing on 
key issues related to the target sectors. 

INITIATIVE #2: BUILD AN INNOVATION AND ENTREPRENEURIAL ECOSYSTEM TO SUPPORT A MORE RESILIENT REGIONAL 

ECONOMY 

IƛǎǘƻǊƛŎŀƭƭȅΣ ǎȅǎǘŜƳŀǘƛŎ ǊŜƎƛƻƴπǿƛŘŜ ǎǳǇǇƻǊǘ ŦƻǊ 
innovation and entrepreneurship has been somewhat 
ƻŦ ŀƴ άŀŦǘŜǊǘƘƻǳƎƘǘέ ƛƴ ǘƘŜ ¢ŀƳǇŀ .ŀȅ ǊŜƎƛƻƴΣ ōŜŎŀǳǎŜ 
innovation has not traditionally served as a central 
source of economic growth and because small 
businesses had access to a steady supply of new 
customers in the form of transplants and tourists. 
Better coordination and support for innovation and 
entrepreneurship is needed in order to participate in 
ǘƻŘŀȅΩǎ ŎƻƳǇŜǘƛǘƛǾŜ ŜŎƻƴƻƳȅ ŀƴŘ ǘƻ ǇǊŜǇŀǊŜ ǘƘŜ ǊŜƎƛƻƴ 
for the future.  

Activities: 

1) Pursue activities and improvements in the regional 
innovation and entrepreneurship ecosystem. 

2) Develop mechanisms for incubators to share info, 
coordinate, and communicate. 

3) Conduct activities to facilitate company 
applications for SBIR/STTR grants. 

4) Build angel/venture capital info, networking, 
funding available. 

5) Facilitate university tech transfer and 
commercialization process enhancements. 



 

Executive Summary 3 
 
 

A Regional Business Plan for Economic 

Development in the Tampa Bay Region 

INITIATIVE #3: STRENGTHEN BUSINESS RETENTION & EXPANSION REGIONALLY 

Business retention and expansion (BR&E) is vital to job 
retention and job creation, since existing firms typically 
create 30-80% of all new jobs in a region. However, 
many businesses in the Tampa Bay region feel that they 
have little or no contact with their local economic 
development organizations. This initiative aims to 
strengthen local BR&E efforts, and also to achieve 
benefits and synergies through a more coordinated 
regional approach that will address unmet business 
needs and complement/facilitate local BR&E activities. 

Activities: 

1) At the regional level, implement common software 
system to manage and track relationships with 
businesses. 

2) Participate in business outreach activities (e.g., 
industry associations). 

3) Organize and recruit for regional CEO roundtables. 

4) Meet periodically to report on activity and discuss 
regional initiatives to meet business needs. 
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APPLIED MEDICINE & HUMAN PERFORMANCE 

The goal for the Applied Medicine & Human Performance target sector is for the Tampa Bay region to 

become a recognized center of excellence for specific, targeted areas of biomedical research that 

leverage key and unique regional assets ς especially in fields related to senior health/wellness and 

human performance for all ages. Building on existing and emerging centers of medical excellence in 

ǘƘŜǎŜ ŦƛŜƭŘǎΣ ǘƘŜ ¢ŀƳǇŀ .ŀȅ ǊŜƎƛƻƴ ǿƛƭƭ ŘŜǾŜƭƻǇ ƘƛƎƘπǉǳŀƭƛǘȅ clinical trials and destination medicine. 

Complementary expertise in areas such as medical devices and instruments and health IT and 

bioinformatics will be strengthened by capitalizing on not only life science capabilities, but also the 

ǊŜƎƛƻƴΩǎ ŜȄƛǎǘƛƴƎ ǎǘǊŜƴƎǘƘǎ ƛƴ ƘƛƎƘπǘŜŎƘ ƳŀƴǳŦŀŎǘǳǊƛƴƎ ŀƴŘ ōǳǎƛƴŜǎǎκŦƛƴŀƴŎƛŀƭ ǎŜǊǾƛŎŜǎΦ 

INITIATIVE #4: BUILD CAPACITY AND NATIONAL REPUTATION FOR CLINICAL TRIALS IN THE REGION 

The Tampa Bay region has most of the resources 
ƴŜŎŜǎǎŀǊȅ ǘƻ ƻŦŦŜǊ ǘƘŜ ŜƴǘƛǊŜ ǇŀǘƘǿŀȅ ƻŦ ƘƛƎƘπǉǳŀƭƛǘȅΣ 
competitively priced clinical trial services. Destination 
medicine is also a strong opportunity if the region can 
become a center of excellence for state-of-the art 
ŎƭƛƴƛŎŀƭ ǘǊƛŀƭǎΣ ǎǳǇǇƻǊǘŜŘ ōȅ ǘƘŜ ǊŜƎƛƻƴΩǎ ǎǘǊƻƴƎ ǘƻǳǊƛǎƳ 
assets. This initiative aims to address key gaps in 
pursuing these opportunities, such as attracting a 
handful of clinical trials experts in key specialties, 
increasing physician participation in clinical trials, and 
ǊŀƛǎƛƴƎ ƴŀǘƛƻƴŀƭ ŀǿŀǊŜƴŜǎǎ ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ŀŘǾŀƴǘŀƎŜǎ ƛƴ 
clinical trial services. 

Activities 

1) LƴǾŜƴǘƻǊȅ ǘƘŜ ǊŜƎƛƻƴΩǎ ŎƭƛƴƛŎŀƭ ǘǊƛŀƭǎ ŜȄǇŜǊƛŜƴŎŜΦ 
Identify gaps and current/target areas of specialty. 

2) {ǘǊŜŀƳƭƛƴŜ ǘƘŜ ǊŜƎƛƻƴΩǎ ŎƭƛƴƛŎŀƭ ǘǊƛŀƭǎ ǘƛƳŜƭƛƴŜ ŀƴŘ 
examine bottlenecks in the clinical trials process. 

3) LƴŎǊŜŀǎŜ ǇŀǊǘƛŎƛǇŀǘƛƻƴ ƻŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ǊŜǎƛŘŜƴǘ 
physicians in clinical trials. 

4) Attract and recruit researchers with expertise in 
conducting high-quality clinical trials; develop and 
fund incentive packages. 

5) Market regional clinical trials capabilities nationally 
to pharmaceutical cos. and contract research orgs. 

INITIATIVE #5: ESTABLISH A HUMAN PERFORMANCE AND SENIOR HEALTH/ WELLNESS RESEARCH NETWORK AND 

FORUM 

The Tampa Bay region is already home to a multitude of 
research institutions, programs, companies, and 
scientists performing world-class R&D in inter-related 
fields related to human performance and senior 
health/wellness, but there is little awareness and 
coordination of this research across the region. This 
initiative will build connections and collaboration 
among researchers and practitioners in the Tampa Bay 
region, in order to expand the amount and profile of 
region-wide research being conducted in these fields. 

Activities 

1) Organize a human performance and senior 
ƘŜŀƭǘƘκǿŜƭƭƴŜǎǎ άǊŜǎŜŀǊŎƘŜǊΩǎ ŦƻǊǳƳΣέ ŀƴŘ ƘƻƭŘ 
periodic in-person networking events. 

2) 5ŜǾŜƭƻǇΣ ǘŜǎǘΣ ŀƴŘ ƭŀǳƴŎƘ ŀ Ǉƛƭƻǘ άǾƛǊǘǳŀƭ ǊŜǎŜŀǊch 
ƴŜǘǿƻǊƪΣέ ŦƻǊ ǎŎƛŜƴǘƛǎǘǎκpractitioners in the human 
performance and senior health/wellness fields. 

3) Actively promote and recruit researcher and 
ǇǊŀŎǘƛǘƛƻƴŜǊ ǇŀǊǘƛŎƛǇŀǘƛƻƴ ƛƴ ǘƘŜ άǊŜǎŜŀǊŎƘŜǊΩǎ 
ŦƻǊǳƳέ ŀƴŘ άǾƛǊǘǳŀƭ ǊŜǎŜŀǊŎƘ ƴŜǘǿƻǊƪΦέ 
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Tampa Bay Region Success Stories: 

Applied Medicine & Human Performance 

Center for Retina & Macular Disease  USF Partnership with The Villages 

Recognizing the market void for Phase 2 retinal 
clinical research and trials, the Center for Retina & 
Macular Disease was started in 1991 by Dr. David 
aƛǎŎƘΦ ¢ƘŜ /ŜƴǘŜǊΩǎ ƭƻŎŀǘƛƻƴ ƛƴ tƻƭƪ /ƻǳƴǘȅ ǿŀǎ 
attractive because it enjoyed certain advantages 
over traditional biotechnology clusters in the 
northeastern United States, such as proximity to the 
right patient demographics and the absence of 
nearby competition from a major R&D university. By 
offering passage through the entire pathway of the 
clinical trials process, the Center has expanded its 
operations globally; has cultivated its brand and 
reputation; and has led the way toward new 
treatments for macular degeneration, diabetic 
retinopathy, and other retinal diseases. The Center 
for Retina & Macular Disease has conducted about 
68 trials over the last three years and has opened up 
eight total offices in the Tampa Bay and Central 
Florida region, staffed by world-class researchers 
from Harvard University, Duke University, 
Washington University of St. Louis, University of 
Pennsylvania, Johns Hopkins University, and the 
Mayo Clinic. Currently, the Center is recruiting 
additional star scientists from around the nation to 
increase its sub-specialties into diabetes, 
orthopedics, and cardio thoracic. 

 A recently initiated partnership between The 
Villages, a nationally known health-community that 
is home to over 80,000 retirees, and the University 
of South Florida (USF) has been lauded as an 
important opportunity to improve community 
health and to launch a long-term population health 
study with national implications. USF will open a 
small office in the Villages, from which university 
researchers will study indicators such as the 
incidence of diabetes and how residents view their 
own health. USF physicians will participate in 
medical rounds and engage The Villages community 
through educational outreach; the participating 
researchers plan to use the information gathered 
through the study to recommend potential 
improvements for the community. The project 
promises mutual benefits: it is an opportunity for 
the USF medical school to build its reputation 
regionally, and it provides additional resources 
ǘƻǿŀǊŘ ¢ƘŜ ±ƛƭƭŀƎŜǎΩ Ǝƻŀƭ ƻŦ ōŜŎƻƳƛƴƎ ά!ƳŜǊƛŎŀΩǎ 
ƘŜŀƭǘƘƛŜǎǘ ƘƻƳŜǘƻǿƴΦέ ¢ƘŜ ǎǘǳŘȅ ƛǎ ŀƭǎƻ ŜȄǇŜŎǘŜŘ 
to produce results that are nationally relevant, 
including new models of care for elderly and aging 
populations. 
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HIGH-TECH ELECTRONICS & INSTRUMENTS 

¢ƘŜ Ǝƻŀƭ ŦƻǊ ǘƘŜ IƛƎƘπ¢ŜŎƘ 9ƭŜŎǘǊƻƴƛŎǎ ϧ LƴǎǘǊǳƳŜƴǘǎ ǘŀǊƎŜǘ ǎŜŎǘƻǊ ƛǎ ŦƻǊ ǘƘŜ ¢ŀƳǇŀ .ŀȅ ǊŜƎƛƻƴ ǘƻ 

become a national research and commercialization leader for technologies in the marine, medical, and 

defense/aerospace electronics and instruments niches. This sector focuses on research, design, and 

ƳŀƴǳŦŀŎǘǳǊƛƴƎ ƻŦ ƘƛƎƘπǘŜŎƘ ŎƻƳǇƻƴŜƴǘǎΣ ŜƭŜŎǘǊƻƴƛŎǎΣ ƛƴǎǘǊǳƳŜƴǘǎΣ ŀƴŘ ŘŜǾƛŎŜǎ ǘƘŀǘ ǎŜǊǾŜ ŀ ƴǳƳōŜǊ ƻŦ 

ǾŜǊȅ ŘƛŦŦŜǊŜƴǘ άǳǎŜǊέ ƛƴŘǳǎǘǊƛŜǎ ς including medicine, defense/aerospace, and marine/environment ς 

but that share a number of commonalities in terms of workforce/skill needs, technology/innovation 

approaches, manufacturing quality, and business processes. Moreover, products for all three niches 

have the shared requirements of high (near perfect) reliability in very extreme environments for the 

purpose of protecting against threats to or loss of life. Major areas of opportunity across the niches in 

this target sector include developments related to sensing, remote monitoring, wireless 

communications, and optical technologies, as well as the use of sensors and data/information 

ǇǊƻŎŜǎǎƛƴƎ ŎŀǇŀōƛƭƛǘƛŜǎ ǘƻ ŜƳōŜŘ άƛƴǘŜƭƭƛƎŜƴŎŜέ ƛƴ ǎǇŜŎƛŀƭƛȊŜŘ ŘŜǾƛŎŜǎΦ  

INITIATIVE #6: PROMOTE TANGIBLE BUSINESS OPPORTUNITIES IN AND ACROSS THE MARINE, MEDICAL, AND 

DEFENSE/ AEROSPACE NICHES  

The Tampa Bay region has strong growth potential in 
marine, medical, and defense/aerospace electronics 
and instruments ς not only within each segment, but in 
ǘƘŜ ŜƳŜǊƎƛƴƎ άǎǇŀŎŜέ ŀǘ ǘƘŜ ƛƴǘŜǊǎŜŎǘƛƻƴ ƻŦ ǘƘŜ ǘƘǊŜŜ 
niches. To capitalize on this potential, the region should 
work concertedly to create awareness of these market 
opportunities and synergies and establish an enterprise-
driven mechanism or forum to facilitate interaction and 
commercial collaboration across these niches, with the 
goal of helping regional companies build a competitive, 
front-runner position in this market. 

Activities 

1) Convene an organizing group to define key 
opportunities at the intersection of these niches. 

2) Conduct presentations of opportunities at meetings 
of relevant organizations in the region. 

3) LŘŜƴǘƛŦȅ ƪƴƻǿƭŜŘƎŜŀōƭŜ άƴŜǳǘǊŀƭέ ǇŀǊǘƛŜǎ ǘƻ ǿƻǊƪ 
individually with interested companies; develop a 
mechanism to embed/replicate support for others. 

4) Develop a menu of high-impact activities to 
continue building awareness of opportunities.  

INITIATIVE #7: BUILD RESEARCH EXCELLENCE RELATED TO DEVICES THAT CROSS INDUSTRY BOUNDARIES  

Although the Tampa Bay region has strengths in 
advanced electronics/instruments/technologies for the 
marine, medical, and defense/aerospace markets, there 
are not significant linkages or collaborative research 
taking place across regional companies, universities, 
and research institutes working in these three niches. 
Over the medium/long-term, this initiative will foster 
ǘƘŜ ǊŜƎƛƻƴΩǎ ŎŀǇŀŎƛǘȅ ǘƻ ŎƻƴŘǳŎǘ ŎƻƭƭŀōƻǊŀǘƛǾŜΣ ŎǳǘǘƛƴƎ-
edge research in the marine, medical, and 
defense/aerospace fields, and will position the region at 
the forefront of applied, commercializable research. 

Activities 

1) Develop an NBIB R21 orR01 proposal. 

2) Coordinate a proposal for the NSF Partnership for 
Innovation program. 

3) Submit integrated proposal to NIBIB PO1 program. 

4) Form a consortium to apply for an NIBIB 
Bioengineering Research Partnership (BRP) Grant. 

5) Build a multi-institution, multi-disciplinary team to 
apply for the NIBIB Quantum Projects program. 

6) CƻǊƳ ŀ ŎƻƴǎƻǊǘƛǳƳ ǘƻ ŘŜǾŜƭƻǇ ŀ ǇǊƻǇƻǎŀƭ ŦƻǊ b{CΩǎ 
Engineering Research Center (ERC) program. 



 

Executive Summary 7 
 
 

A Regional Business Plan for Economic 

Development in the Tampa Bay Region 

   

Tampa Bay Region Success Stories: 

High-Tech Electronics & Instruments 

Chasco Machine & Manufacturing  Sleek Audio 

Wanting to become his own boss, Jeff Roth taught 
himself how to program, bought a $100,000 
machine by taking out a home equity loan, and 
started Chasco Machine & Manufacturing in 2000. 
The fledgling company started out by manufacturing 
parts for cell towers and microwaves, but has since 
expanded to produce aviation, military, and medical 
device parts for its global client base. The company 
now produces precision-machined parts used in the 
Boeing 737 airliners. Originally located in Pasco 
County, Chasco expanded its operations in 2009 by 
opening a 24,800 square-foot facility in the 
Hernando County Airport Industrial Park, drawn by 
ǘƘŜ ƭƻŎŀǘƛƻƴΩǎ ǎƛǘŜ ŀǾŀƛƭŀōƛƭƛǘȅΣ ŎƻƳǇŜǘƛǘƛǾŜ Ŏƻǎts, and 
available workforce (and benefitting from a number 
of relocation and job creation incentives). The key to 
/ƘŀǎŎƻΩǎ ǎǳŎŎŜǎǎ Ƙŀǎ ōŜŜƴ ƛǘǎ ƛƴǾŜǎǘƳŜƴǘ ƛƴ άƭƛƎƘǘǎ-
ƻǳǘέ όƻǊ ǊƻōƻǘƛŎǎύ ǘŜŎƘƴƻƭƻƎȅΣ ǿƘƛŎƘ ŀƭƭƻǿǎ /ƘŀǎŎƻ 
to continue manufacturing parts during the night 
ŀƴŘ ǇǊƻŘǳŎŜ άƳƻǊŜ ŦƻǊ ƭŜǎǎέ ƛƴ ŀ ǇǊƛŎŜ-competitive 
industry. Over the past few years, Chasco has 
generated over $4 million in revenues annually, and 
has contributed an economic impact of $1.7 million 
ǘƻ IŜǊƴŀƴŘƻ /ƻǳƴǘȅΩǎ ŜŎƻƴƻƳȅ ƛƴ нлмл όŀŎŎƻǊŘƛƴg 
to estimates by the Tampa Bay Regional Planning 
Council). 

 Sleek Audio, a state-of-the-art earphone 
manufacturing company based in Manatee County, 
Florida, evolved out of a hearing aid company 
started by father and son team Mark and Jason 
Krywko. The pair brought their extensive experience 
in the audio and custom hearing aid industries to 
the growing earphone market, inventing and 
patenting an earphone with changeable acoustics 
and a removable cable. The company continues to 
innovate in order to remain on the cutting-edge of 
audio technology and has plans to scale-up and 
expand its market with new product innovations. 
Sleek Audio has earned a number of national 
accolades for its high-end and customizable 
ŜŀǊǇƘƻƴŜǎΣ ǿƘƛŎƘ Ŧƛǘ ǎƴǳƎƭȅ ƛƴǘƻ ǘƘŜ ƭƛǎǘŜƴŜǊΩǎ ŜŀǊ 
canal and provide CD-quality sound. The company is 
especially notable for its recent decision to move its 
manufacturing operations from China back to the 
United States, and it has partnered with nearby 
company Dynamic Innovations to do so. While U.S.-
based manufacturing will cost the company 
significantly more, Sleek Audio is pleased with the 
decision to pay that premium in exchange for the 
reliable supply and quality of product. According to 
Jason Krywko, consumers see that value ς there is a 
growing demand for high-end products made in the 
United States, from both domestic and 
international customers. 
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BUSINESS, FINANCIAL, & DATA SERVICES 

The Business, Financial, & Data Services sector in the Tampa Bay region is comprised of four key niches. 

The business process outsourcing (BPO) and shared services niche includes internalized shared centers 

ƻǊ ƻǳǘǎƻǳǊŎŜŘ ŀŎǘƛǾƛǘƛŜǎ ŦƻǊ ŀ ōǊƻŀŘ ǊŀƴƎŜ ƻŦ ōŀŎƪπƻŦŦƛŎŜ ŀƴŘ ƴƻƴπǊŜǾŜƴǳŜ ƎŜƴŜǊŀǘƛƴƎ ǇǊƻŎŜǎǎŜǎΣ ǎǳŎƘ ŀǎ 

human resources, sales, marketing, customer service, payment services, finance/accounting, and 

administration. Financial transactions processing focuses on the provision of transactions processing, 

reserve and liquidity services, and check/clearinghouse services. Data centers, disaster recovery, and 

data management encompasses provision of technology infrastructure for consolidated storage, 

ƳŀƴŀƎŜƳŜƴǘΣ ŀƴŘ ōŀŎƪπǳǇ ƻŦ ƭŀǊƎŜ Řŀǘŀ ǊŜǇƻǎƛǘƻǊƛŜǎΦ Health IT and bioinformatics covers electronic 

medical records and other uses of IT in the provision of medical and pharmaceutical services and 

conduct of biomedical research and drug discovery. The goal for the strategy and initiatives in the 

.ǳǎƛƴŜǎǎΣ CƛƴŀƴŎƛŀƭΣ ϧ 5ŀǘŀ {ŜǊǾƛŎŜǎ ǎŜŎǘƻǊ ƛǎ ŦƻǊ ǘƘŜ ¢ŀƳǇŀ .ŀȅ ǊŜƎƛƻƴ ǘƻ ǎŜǊǾŜ ŀǎ ǘƘŜ ƴŀǘƛƻƴΩǎ άƎƻπǘƻέ 

location for efficiency-creŀǘƛƴƎΣ ƘƛƎƘ ǾŀƭǳŜΣ ŀƴŘ ŎƭƛŜƴǘπǎŜƴǎƛǘƛǾŜ ǎŜǊǾƛŎŜǎ ŦƻǊ ōǳǎƛƴŜǎǎŜǎ ƻŦ ŀƭƭ ǎƛȊŜǎΦ  

INITIATIVE #8: PROMOTE THE REGION AS A PREMIER LOCATION FOR SHARED SERVICES ORGANIZATIONS  

The Tampa Bay region hosts the shared services 
ƻǇŜǊŀǘƛƻƴǎ ƻŦ ǎƻƳŜ ƻŦ ǘƘŜ ƴŀǘƛƻƴΩǎ ōŜǎǘ-known brands, 
and these companies selected the region for its 
strengths in the quality and availability of good labor 
(first and foremost), regional costs, and business 
environment, as well as the pleasant climate. Because a 
small proportion of major corporations nationwide have 
embarked upon this transition toward consolidation of 
non-core functions, the potential for attracting and 
hosting additional shared services operations in the 
Tampa Bay region is enormous. 

Activities 

1) Establish a mechanism to communicate with 
regional shared services operators. 

2) Define opportunities for promoting the region to 
corporations seeking to consolidate non-core 
functions; conduct promotional efforts. 

3) !ǊǘƛŎǳƭŀǘŜ ǘƘŜ ǊŜƎƛƻƴΩǎ ǾŀƭǳŜ ǇǊƻǇƻǎƛǘƛƻƴ ŀǎ ŀ 
location for shared services operations. 

4) Monitor progress and make adjustments.  

INITIATIVE #9: PROMOTE THE REGION AS A PREMIER LOCATION FOR FINANCIAL MANAGEMENT/ TRANSACTIONS 

PROCESSING  

The Tampa Bay region hosts the financial management 
and transactions processing operations of many well-
known companies, who were attracted to the region for 
its quality and availability of good labor, regional costs, 
and other business-related attributes, as well as the 
general quality of life. Projected market growth trends 
indicate a substantial and solid market for this niche ς 
an opportunity that the Tampa Bay region should 
capitalize upon through business recruitment and 
expansion efforts. 

Activities 

1) Establish a mechanism to communicate with 
regional financial mgmt. and trans. processing cos. 

2) Define opportunities for promoting the region to 
financial management/transaction processing 
companies; conduct promotional efforts. 

3) !ǊǘƛŎǳƭŀǘŜ ǘƘŜ ǊŜƎƛƻƴΩǎ ǾŀƭǳŜ ǇǊƻǇƻǎƛǘƛƻƴ ŀǎ ŀ 
location for financial mgmt/trans. processing cos. 

4) Monitor progress and make adjustments. 
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INITIATIVE #10: CONVENE, SUPPORT, AND PROMOTE BUSINESS PROCESS OUTSOURCING COMPANIES IN THE REGION  

The Tampa Bay region is home to many firms that 
provide non-core business process outsourcing (BPO) 
for other companies and institutions ς including large 
BPO firms that serve global Fortune 500/100 
companies, as well as small/medium-sized BPO firms 
that serve a range of sole proprietors and independent 
contractors, enterprises, and institutions regionally and 
nationally. This initiative seeks to generate jobs by 
ŜȄǇŀƴŘƛƴƎ ǘƘŜ ¢ŀƳǇŀ .ŀȅ ǊŜƎƛƻƴΩǎ ōŀǎŜ ƻŦ .th ŦƛǊƳǎ 
providing higher-skill and higher-value functions to 
companies in the State of Florida, nationally, and 
globally. 

Activities 

1) Establish a mechanism to communicate with 
regional BPO companies. 

2) Identify opportunities related to small-, medium-, 
and large-sized BPO providers; conduct 
promotional and support activities. 

3) !ǊǘƛŎǳƭŀǘŜ ǘƘŜ ǊŜƎƛƻƴΩǎ ǾŀƭǳŜ ǇǊƻǇƻǎƛǘƛƻƴ ŀǎ ŀ 
location for large BPO providers. 

4) Identify and launch steps to support small- and 
medium-sized BPO providers reach new customers. 

5) Monitor progress and make adjustments.  

Tampa Bay Region Success Stories: 

Business, Financial, & Data Services 

DataMentors  Ceridian Benefits Services 

In 1999, Bob Orf and Bev Tannenbaum co-founded 
DataMentors, a Wesley Chapel-based company 
providing database cleaning, standardization, 
matching, analytics, and marketing. DataMentors 
constructed a new 10,000 square-foot headquarters 
facility in 2006 in Pasco County (moving from its 
previous location in Tampa), to accommodate 
company growth and build a state-of-the-art data 
center that meets SAS70 security standards. The 
company has also expanded with regional offices in 
Atlanta and Las Vegas, and has plans to open 
additional regional offices in the Northeast and 
Midwest to serve an increasingly nationwide client 
base. DataMentors is exploring new products and 
services in military data analytics, in addition to its 
existing work for the banking, financial, publishing, 
retail, media, manufacturing, entertainment, 
hospitality, transportation, communications, and 
ƳŀǊƪŜǘƛƴƎ ǎŜŎǘƻǊǎΦ Lƴ ǊŜŎƻƎƴƛǘƛƻƴ ƻŦ ǘƘŜ ŎƻƳǇŀƴȅΩǎ 
success, DataMentors was rewarded the Pasco 
9ŎƻƴƻƳƛŎ 5ŜǾŜƭƻǇƳŜƴǘ /ƻǳƴŎƛƭΩǎ Technology 
Company of the Year Award for 2007 and was 
named a finalist for the Tampa Bay Technology 
CƻǊǳƳΩǎ Industry Achievement Award, which is 
presented annually by the Florida High Tech 
Corridor Council to a Tampa Bay regional company 
ŦƻǊ άŘŜƳƻƴǎǘǊŀǘƛƴƎ ƭŜŀŘŜǊǎƘƛǇ ƛƴ ƛƴƴƻǾŀǘƛƻƴΦέ 

 Ceridian Corporation is leading global business 
services company, focused on providing single-
source solutions in all areas of human resources 
administration and management. With over $1.4 
billion in annual revenues and 9,000 employees, 
Ceridian provides services to 50% of Fortune 500 
companies and 60% of Fortune 100 companies. It 
was in 2000, following the acquisition of ABR 
Information Services, Inc., that Ceridian formed its 
Benefits Services division, setting up the unit 
headquarters in St. Petersburg, Florida. From the St. 
Petersburg headquarters, Ceridian Benefits 
Services administers health and welfare benefits for 
the current, former, and retired employees of its 
clients around the world. Ceridian Benefits Services 
has distinguished itself in the marketplace by 
providing the largest suite of products of any HR 
outsourcer to its 60,000+ benefits customers and 
specializing in COBRA administration. The Ceridian 
facility in St. Petersburg is the largest within the 
company, employing 1,200 employees, and Ceridian 
has been successful in partnering with the city and 
Pinellas County to maintain and grow the business 
further. Ceridian will qualify for nearly $1.9 million 
in tax refunds based on its plans to consolidate a 
Raleigh, North Carolina, facility into its St. 
Petersburg headquarters, investing $1.5 million in 
capital improvements and creating a projected 220 
new jobs at higher-than-average wages. 
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MARINE & ENVIRONMENTAL ACTIVITIES 

The goal for the Marine & Environmental Activities target sector is to develop commercial and business 

applications that build upon existing and nascent strategic assets and research capabilities in the marine 

ǎŎƛŜƴŎŜǎ ŀƴŘ ŜƴǾƛǊƻƴƳŜƴǘΦ {ƳŀƭƭΣ ōǳǘ ƘƛƎƘπƎǊƻǿǘƘ ŀƴŘ ƘƛƎƘπǇƻǘŜƴǘƛŀƭ ƻǇǇortunities in the areas of food-

oriented inland aquaculture and ŀƭƎŀŜπōŀǎŜŘ ŀƴŘ ƻǘƘŜǊ ōƛƻŦǳŜƭǎ will be pursued as emerging 

commercial and export opportunities for the region, and will also leverage regional geographic assets 

and agricultural legacy. The region will tap into and refocus its strong (but currently underutilized) 

construction and engineering expertise to pursue growing opportunities in energy conservation and 

efficiency projects and applications.  

INITIATIVE #11: EXPAND THE COMMERCIAL VIABILITY AND EXPORT PROSPECTS FOR INLAND AQUACULTURE IN THE 

REGION  

The Tampa Bay region has many assets necessary to 
become a leader in inland aquaculture for seafood 
production, including ideal weather conditions, 
availability of inland farmland, a long agricultural 
legacy, existing ornamental fish aquaculture expertise, 
strong marine science research capabilities and 
facilities, and a good geographic location/transportation 
network. This initiative will provide regional leadership 
to demonstrate the viability of expanding aquaculture 
in the region, address key barriers, and support 
expansion of aquaculture as a commercial, export-
oriented activity. 

Activities 

1) Establish contact with and conduct site visits to 
Tampa Bay region stakeholders who are currently 
active or involved in aquaculture. 

2) Conduct a regional feasibility assessment for 
development and expansion of aquaculture in the 
Tampa Bay region. 

3) Identify and conduct a series of follow-on activities 
that support development and growth of the 
aquaculture sector. Garner support and leadership 
for these activities from stakeholders in the sector. 

INITIATIVE #12: INVESTIGATE AND SUPPORT THE COMMERCIAL VIABILITY OF ALGAE-BASED AND OTHER BIOFUELS IN THE 

REGION  

Biofuel production and consumption are still in a very 
early stage in the Tampa Bay region, but there is strong 
potential for regional development of algae-based 
biofuels (and possibly other biomass products) building 
ƻŦ ƻŦŦ ǘƘŜ ǊŜƎƛƻƴΩǎ ƳŀǊƛƴŜ ǎŎƛŜƴŎŜ ŀƴŘ ǘŜŎƘƴƻƭƻƎȅ 
assets, good climatic conditions, and the increased 
attention on algae-based biofuels globally. This 
initiative will provide regional leadership to build 
research and commercial capabilities in this sector, 
address key barriers, and ultimately support growth of 
algae-based (and other) biofuels as a commercially 
viable activity in the region. 

Activities 

1) Establish contact with and conduct site visits to 
Tampa Bay region stakeholders who are currently 
active or involved in biofuels. 

2) Assess feasibility of the development and 
expansion of algae-based (and other biomass) 
biofuels in the Tampa Bay region. 

3) Identify and conduct follow-on activities to support 
development and growth of the biofuels sector. 
Garner support and leadership for these activities 
from stakeholders in the sector. 
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INITIATIVE #13: EXPLORE REGIONAL INITIATIVES PROMOTING ENERGY EFFICIENCY & CONSERVATION 

In the absence of a state-level framework that 
generates demand for renewable energy, a primary 
environment-related opportunity for the Tampa Bay 
region lies in the area of energy efficiency and 
conservation ς focusing on investments that improve 
the efficiency of buildings or machinery to reduce 
energy costs and enhance sustainability. This initiative 
will support coordinated regional efforts to more 
effectively promote energy efficiency to homes and 
businesses, stimulate demand for products and services 
in this sector, and attract more state and federal 
funding (as well as private investment). 

Activities 

1) Create a user-friendly centralized online data 
repository on regional incentives, programs, etc. 
related to energy efficiency and conservation. 

2) Create an outreach and educational campaign on 
energy efficiency for the regional community. 

3) Develop a regional Energy Efficiency Building 
Retrofit program. 

4) Coordinate a regional ENERGY STAR program. 

5) Apply as a region for federal or state funding for 
energy efficiency and conservation activities.  

 

Tampa Bay Region Success Stories: 

Marine & Environmental Activities 

Technology Conservation Group, Inc. 
 Mote Marine Laboratory Aquaculture 

Demonstration Project 

Previously employed in a Chicago-based precious 
metal trading company, Hamilton Rice returned to 
the Tampa Bay region to be closer to his family and 
start his own business. Rice launched Technology 
Conservation Group in 1996 in Lecanto, Florida 
(Citrus County) to provide electronic equipment 
recovery and recycling services. TCG has grown 
rapidly over the last decade and is poised to become 
one of the largest and most proactive R3 (reuse, 
recovery and recycling) companies in the world. It 
now has facilities worldwide, including Oregon, 
Kentucky, Israel, Mexico, India, and the United 
Kingdom. TCG has succeeded in this fast-growing, 
$5.8 billion global industry by investing in 
prototypical machinery that is designed to 
effectively separate the various metal components 
ƻŦ ŀƴȅ ŜƭŜŎǘǊƻƴƛŎǎ ƛǘŜƳΦ ¢ƘŜ ŎƻƳǇŀƴȅΩǎ ƛƴǾŜǎǘƳŜƴǘǎ 
have paid off, as it has become the 15th largest e-
waste company in the country in terms of revenue 
(among over 5,000 e-waste companies nationwide), 
and is among the top 10 companies in the world in 
regards to its environmental footprint. The 
Governor of the State of Florida acknowledged TCG 
ŦƻǊ ƛǘǎ άŜȄŎŜǇǘƛƻƴŀƭ ŎƻƴǘǊƛōǳǘƛƻƴǎ ǘƻǿŀǊŘ ǎǘŀǘŜǿƛŘŜ 
ŜŎƻƴƻƳƛŎ ŘƛǾŜǊǎƛŦƛŎŀǘƛƻƴέ ŀƴŘ ƭŜŀŘŜǊǎƘƛǇ ƛƴ green 
technologies with the Business Diversification Award 
in 2010.  

 Mote Marine Laboratory has developed the 
Sturgeon Commercial Demonstration Program to 
help develop, test, demonstrate, and promote new 
technologies and practices in inland aquaculture. 
The project raises and sells sturgeon and sturgeon 
caviar, with the goal of creating a financially and 
environmentally sustainable model for inland 
aquaculture. Notably, Mote has developed, tested, 
and demonstrated a number of energy and water-
saving techniques, including innovative recirculating 
technologies. In partnership with the Sturgeon 
Commercial Demonstration ProgramΣ aƻǘŜΩǎ 
Marine Aquaculture Research Program conducts 
complementary research on inland cultivation of 
snook, pompano, red drum, hard corals, long-
spined sea urchins, and other species. Mote sees 
inland aquaculture as an opportunity for economic 
gain, as well as an environmental solution. The 
Tampa Bay region lacks many of the necessary 
conditions for coastal aquiculture, but with 
affordable inland land prices, Mote sees inland 
aquiculture as a profitable option, especially for 
struggling and unproductive citrus farms in the 
region and state. Mote is also interested in 
promoting inland aquaculture more broadly, as a 
solution to the health and environmental problems 
associated with the seafood industry.  
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WORKFORCE INITIATIVES 

Building a resilient, diversified reƎƛƻƴŀƭ ŜŎƻƴƻƳȅ ǿƛƭƭ ƛƴŎǊŜŀǎŜ Ƨƻō ƻǇǇƻǊǘǳƴƛǘƛŜǎΣ ōǳǘ ƻƴƭȅ ƛŦ ǘƘŜ ǊŜƎƛƻƴΩǎ 

companies can draw on a strong and talented workforce as a foundation. To develop a workforce with 

competitive and relevant skills, the Tampa Bay region must facilitate communications among three key 

groups of stakeholders: target sector employers, jobseekers interested in key career pathways, and the 

workforce education system, particularly postsecondary institutions with the capacity to provide 

training relevant to the target sectors. 

INITIATIVE #14: EXPAND PARTNERSHIPS AND IMPROVE COMMUNICATION BETWEEN THE FOUR TARGET SECTORS AND 

THE WORKFORCE DEVELOPMENT SYSTEM 

To create a competitive regional workforce for the four 
target sectors, employers must regularly assess their 
workforce needs and communicate those needs to 
other actors in the workforce development system. The 
lack of a two-way line of communication has been a 
challenge cited by numerous Tampa Bay stakeholders. 
This initiative supports activities that will build more 
formalized mechanisms for communication and 
collaboration across the ǊŜƎƛƻƴΩǎ business and academic 
communities, in order to pinpoint and address the 
ǊŜƎƛƻƴΩǎ ŎǊƻǎǎ-cutting workforce needs as the target 
sectors emerge as drivers of future economic growth. 

Activities 

1) Convene region-wide Target Sector Skill Panels to 
identify and prioritize future occupations/skills and 
assess the need for program development and 
refinement. Communicate with educational 
institutions to implement changes. 

2) Inventory the current ŀǾŀƛƭŀōƛƭƛǘȅ ƻŦ ǇǊŀŎǘƛŎŀƭκάƻƴ-
the-Ƨƻōέ ŎŀǊŜŜǊ ǘǊŀƛƴƛƴƎ ŀƴŘ ŀǿŀǊŜƴŜǎǎ-building 
programs related to the target sectors. Identify 
gaps and priorities; build partnerships to develop 
new programs. 

INITIATIVE #15: INCREASE COORDINATION, COLLABORATION, AND INFORMATION SHARING AMONG THE REGIONΩS 

POSTSECONDARY INSTITUTIONS 

An established mechanism for coordination across 
regional workforce development institutions is key to 
ensuring that students and workers can move 
seamlessly through the system, reducing duplication of 
programs or competition across institutions, and 
encouraging strategic development of new programs. 
For the most partΣ ǘƘŜ ǊŜƎƛƻƴΩǎ postsecondary 
institutions tend to be fragmented and are not 
strategically communicating with one another or with 
the economic development system. This initiative aims 
to establish mechanisms for improved cooperation and 
strategic coordination, as well as to utilize the 
knowledge generated through this process to improve 
the marketing and communication of the Tampa Bay 
ǊŜƎƛƻƴΩǎ ŜŘǳŎŀǘƛƻƴ ŀƴŘ workforce assets. 

Activities 

1) 9ǎǘŀōƭƛǎƘ ŀ άwŜƎƛƻƴŀƭ Education Coordinating 
/ƻǳƴŎƛƭέ as a mechanism for coordination and 
dialogue across the ǊŜƎƛƻƴΩǎ postsecondary 
institutions (at all levels). 

2) Create a region-wide online networking forum or 
portal as a platform for ongoing, informal dialogue 
within the workforce system. 

3) Compile comprehensive information about regional 
training/education/degree programs related to the 
target sectors. Link with GIS mapping activities. 

4) Identify key marketing messages (and related data) 
about regional workforce/education assets related 
to the target sectors. Link/coordinate with external 
promotional efforts. 
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INITIATIVE #16: INCREASE AWARENESS ABOUT CAREER ά[ADDERSέ AND OPPORTUNITIES IN THE TARGET SECTORS 

As existing industries change and new industries 
emerge, it is important for the workforce development 
system to keep abreast of new pathways of opportunity 
available to workers, including the various promotional 
steps required for advancement, which come with 
higher levels of pay, skills, responsibilities, and 
ultimatelȅΣ ƘƛƎƘŜǊ ǎǘŀƴŘŀǊŘǎ ƻŦ ƭƛǾƛƴƎ όƪƴƻǿƴ ŀǎ άŎŀǊŜŜǊ 
laddersέ). This initiative aims to increase the availability 
ƻŦ άŎŀǊŜŜǊ ƭŀŘŘŜǊέ programs within the ǊŜƎƛƻƴΩǎ 
workforce development system, as well as the 
awareness of prospective students of the training 
programs and jobs available in the foundational and 
pivotal occupations within the target sectors.  

Activities 

1) Establish a process to identify and develop 
appropriate career ladder strategies to meet target 
sector workforce needs. 

2) Build a region-wide career ladder and job 
opportunity database and online portal for 
jobseekers and employers. 

3) Improve communication and linkages between 
career offices/advisors at regional educational 
institutions and the target sector businesses.  

4) Partner with target sector companies to implement 
and promote employee career laddering programs. 

5) Collect data and then develop programs/activities 
to increase the share of postsecondary graduates 
who stay and work in the Tampa Bay region. 

 

 

 

 

 

 

 

 

 

 

 

 

  



 

 

 

More information about A Regional Plan for Economic Development in the Tampa Bay Region
can be found at: www.tampabay.org/regionalbusinessplan

Tampa Bay Regional Planning Council
4000 Gateway Centre Boulevard, Suite 100 

Pinellas Park, FL  33782
727-570-5151

Tampa Bay Partnership
4300 W. Cypress Street, Suite 250

Tampa, FL  33607
813-878-2208

SRI International
1100 Wilson Boulevard, Suite 2800

Arlington, VA  22209
703-524-2053

Economic Development Administration
U.S. Department of Commerce

1401 Constitution Avenue, NW, Suite 7800
Washington, DC  20230

202-482-4085

If you are interested in being a part of this effort to focus on, prepare for, and ultimately create 
the jobs for our future, contact Jennifer Taylor at jtaylor@tampabay.org or 813-872-2809.


